
HOT LEAD

With the digital revolution 
in full swing, it�s no 
longer just what you 

have to say, it�s how you say it. 
Digital printing is the equivalent 
of keeping a sledge-hammer in 
your marketing bag of tricks when 
it comes to driving your message 
home. Not only does the cutting-
edge technology o� er unsurpassed 
quality, it�s also highly customizable 
in terms of print runs and content.

� anks to Variable Data Printing 
(VDP) you can personalize your 
messages down to the � nest detail. 
Instead of mass producing a one-
for-all document that delivers 
just one message to 100,000 

customers, VDP lets you generate 
500 unique messages for 500 
customers. Text, fonts and images 
can be varied from one message to 
the next depending on your niche 
market. While it might sound like 
an elaborate process, the beauty of 
the technology is that it makes it so 
simple to do. � ink of it as directing 
all your marketing e� orts to an 
audience of one.

But the break-throughs of digital 
printing technology don�t stop 
there. One of its fastest growing 
applications is print-on-demand, 
where you order only as much 
material as you need, when you need 
it. No more wasted printing and your 

material can be kept constantly up to 
date from day to day. 

Because it�s digital, it delivers 
outstanding print quality with 
considerably fewer hassles than 
those experienced in traditional 
lithographic printing. � ere 
are none of the cumbersome 
makeready processes associated 
with litho so it�s ideal for those 
jobs you needed complete by 
yesterday. Since it�s less labor-
intensive, your jobs get � nished 
much faster than litho printing 
and, speaking of � nishing, digital 
printing also o� ers a robust 
selection of � nishing options. 

Most importantly, digital printing 

can make a big di� erence to your 
bottom line. � anks to the virtually 
non-existent makereadies, the 
costs of digital printing are more 
economical. � at�s the good news.

The even better news is the 
higher response rates afforded 
by digital printing campaigns. 
Recent studies have shown that, 
thanks to its affordability and the 
ease with which messages can 
be customized, response rates 
can increase by almost 40% and 
customer retention climbs to 
nearly 48%. 

Primary Color uses the latest 
state-of-the-art digital printing 
technology with the Hewlett »
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at the right time

YOU CAN�T UNDERESTIMATE 
THE VALUE OF MAKING A GREAT 
IMPRESSION. PRIMARY COLOR�S 
DIGITAL PRINTING TECHNOLOGY 
CAN MAKE SURE YOU GET IT RIGHT 
THE FIRST TIME, EVERY TIME. QUITE 
SIMPLY, IT WILL REDEFINE THE WAY 
YOU SPEAK TO YOUR AUDIENCE.

The past year has been one of phenomenal growth at Primary Color. We have experienced an 
extraordinary surge in most of our manufacturing and service groups, most notably var iable 

data digital printing, print-on-demand and print portal creation. In addition, our large format out-of-
home manufacturing team has outperformed all expectations.  Look for additional output equipment 
in the near future! None of this would have been possible with out the support of our loyal, 
dedicated customers.  I would like to take this opportunity to thank each and every one of you for 
your business.  It is an honor and a privilege to serve you, and I want you to know that our charter 
requires us to exceed your expectations at all times.

This issue of Primary Times highlights many of our new products and services.  I hope you�ll take 
a moment to consider how our comprehensive offering can add value to your business.

Sincerely,
Dan Hirt, President & CEO

If you�re in our industry, you�ve no doubt heard of the 
International Printing Museum.  But when was the last 
time you visited what PBS�s Huell Howser called �one of the 
� nest museums not only in California, but in America as 
well�?  The Museum houses the nation�s largest collection 
of antique printing equipment � most of which is in 
working condition.  If you have an urge to � re up a Linotype 
machine, or operate an 1850�s vintage printing press, a visit 

to the International Printing Museum will be a memorable 
experience.  Did you know that in its annual travels, the 
Museum on Wheels reaches nearly 30,000 5th and 8th graders 
throughout California, Arizona and Nevada?  They learn 
about the printing arts, literacy and American history.  
The museum is located at 315 Torrance Blvd. in Carson, 
California.  Telephone: (310) 515-7166.  Open Saturday from 
10 a.m. to 4 p.m., and during the week by appointment.

OUR MISSION IS TO PROVIDE COMPREHENSIVE, WORLD-CLASS GRAPHIC ARTS SERVICES TO AMERICA�S LEADING ENTERTAINMENT 
COMPANIES, ADVERTISING AGENCIES AND CORPORATE IMAGING GROUPS. OUR DEDICATION TO QUALITY IS DEMONSTRATED IN 

EVERY ASPECT OF OUR BUSINESS - FROM INITIAL PLANNING THROUGH FULFILLMENT AND DISTRIBUTION.

When Rubin Postaer & Associates awarded Primary Color its 
contract to produce the 2007 Honda S2000 brochure, quality 
was of the utmost importance.  � e project was designated to 
print via 10-micron stochastic screening, which is the ultimate 
standard for premium printing.  

In stochastic screening, traditional �dots� are replaced with 
seemingly microscopic, randomized �spots�, measured in �mi-
crons�.  Whereas traditional high-quality lithography achieves 
150-to-200 line screening, stochastic printing dramatically 

alters the equation.  With 20 micron spots, the equivalent line 
screening is 400.  With 10 micron, one can achieve the equiva-
lent of 650-line screening.  � e net result is greater detail, 
richer color, smoother gradations and a near-photographic 
presentation.

To date, only a small handful of printing companies have 
been able to achieve success with 10-micron screening. Pri-
mary Color is among them.  Contact your sales executive to 
learn more about our unique capability.

Quality reaches a new level with 
10 � Micron Screening

PEP Remote Proo� ng & 
Online Collaboration Suite

After extensive testing and development, Primary Color is 
pleased to announce the creation of primaryEproof.com 
(PEP), a comprehensive suite of remote proofing, approval 
management and online collaboration tools.

With PEP, Primary clients can view proofs, create and 
review annotations and collaborate with colleagues online.  
With calibrated monitors and/or inkjet output devices at 
client sites, proofing rounds can now be accomplished in 
minutes or hours rather than days.  Online collaboration 
allows all stakeholders to work in a collegial rather than 

isolated environment.  Online sessions involving clients 
and Primary Color staff reduce the potential for misunder-
standings and dramatically reduce job cycle time.  When 
used with PAL (Primary Asset Library), the PEP system 
provides a turnkey solution � from storage to color-accu-
rate proofing.  

PEP was designed with ease-of-use in mind.  The intui-
tive interface is both logical and elegantly simple.  We in-
vite you to request a PEP installation at your facility.  Ask 
your Primary Color sales executive for details.
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